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Objectives

Research design and 
methods

Conclusions

• The COVID-19 pandemic has shifted audiences to using 
digital technology at a faster pace than anticipated. 

• Whilst this shift of medical communications with HCPs and 
patients was easier to embrace because of prior years of 
digital utilisation, we have seen a slower adoption and 
acceptance of digital technologies by payer audiences. 

• We conducted a survey study to investigate how the 
pandemic has impacted the preferences of payer audiences 
when receiving evidence, and whether the previous desire 
for publications is still a key driver of decisions.

An online survey of 20 payer decision makers with support 
from deFacto Research. 

Limitations

• The relatively small sample size may limit extrapolation to 
diverse types of payers. 

• There is a potential recruitment bias of digitally focused payers. 

• This study suggests that payers are familiar with many 
tools/platforms but prefer receiving clinical study 
information in publication formats. 

• Payers are also open to receiving disease area and 
background information in digital formats, via podcasts and 
white papers, and appear more comfortable receiving this 
following the COVID-19 pandemic. 

• Overall, payers still expect to receive information in 
traditional publications which preserve the ‘purity of 
evidence’, and this can be complemented with digital 
resources via a multichannel approach.

All authors are employees of 
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Results
Payer comfort with digital channels and social media

• 95% of surveyed payers were comfortable or very 
comfortable using digital channels for professional 
purposes.

– 50% of respondents reported an increased comfort 
level due to fewer face-to-face interactions.

• Payers were also comfortable using social media, with 
LinkedIn being the preferred channel. 

Types of evidence
• Clinical trial evidence was the most commonly 

disseminated type of data provided to payers. 

91% 82%

PODCASTS SHORT VIDEOS

In 2021, what type of information have you received from 
field pharma/biotech? 

• Over 50% of payers reported receiving evidence in a 
combination of traditional and digital formats in 2021.

– Digital format includes podcasts and videos, and traditional 
format includes PowerPoint slides and publications.

•The majority of payers found podcasts and short videos effective 
and informative for their decision-making.20% Very comfortable

75% Comfortable
5% Not comfortable

Did you find the information informative and effective in 
preparing for future decision-making?

Publications continue to be the preferred format for 
decision-making, and can be complemented with other 
digital platforms via a multichannel approach

• In the future, payers want to have a range of 
communication formats available to them 

The type of evidence payers prefer to receive can be delivered in a variety of formats
Please pick the top three types of data you would prefer to receive by each delivery method.
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